
  

D–7698     
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COMMON FOR M.B.A. (G)/ 
IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/ 

P&OM/Co.op.mgt DEGREE EXAMINATION,  
DECEMBER 2022. 

First Semester 

MANAGEMENT PRINCIPLES AND PRACTICES 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. State the functions of Management. 

 ÷©»õsø©°ß ö\¯À£õkPøÍ TÖP. 

2. What are the different types of organisation? 

 {ÖÁÚzvß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 

3. Define planning. Write main objectives of planning. 

 vmhªkuÀ Áøμ¯Ö. vmhªku¼ß •UQ¯ ÷|õUP[PøÍ 

GÊxP. 

4. What is meant by decision making? Give example. 

 wº©õÚ® GßÓõÀ GßÚ? Euõμn® u¸P. 

5. Define organisational culture. 

 {ÖÁÚ P»õa\õμ® Áøμ¯Ö. 
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6. Define Delegation of authority. 

 AvPõμ J¨£øh¨¦ Áøμ¯Ö. 

7. Define Training. 

 £°Ø] &Áøμ¯Ö. 

8. What are the types of motivation? 

 FUP¨£kzxu¼ß ÁøPPÒ ¯õøÁ? 

9. State any two important qualities of a good leader. 

 ]Ó¢u uø»Á›ß Cμsk •UQ¯ uSv°øÚ GÊxP. 

10. Define Benchmark. 

 AÍÄ ÷Põø» Áøμ¯ÖUPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11.  (a) Distinguish between management and 
administration. 

   ÷©»õsø© ©ØÖ® {ºÁõP®&÷ÁÖ£kzxP. 

Or 

 (b) Brief the contribution of FW Taylor on scientific 
management. 

   AÔÂ¯À ÷©»õsø©°À FW öh´»›ß 

£[PÎ¨¤øÚ _¸USP. 

12.  (a) Explain the concept of MBO. 

   SÔU÷PõÒPÍõÀ ÷©»õsø© £ØÔ¯ P¸zvøÚ 

ÂÍUS. 

Or 

 (b) Explain the process of Decision making. 

   wº©õÚzvß ö\¯À•øÓPøÍ ÂÍUSP. 
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13.  (a) Give a note on Maslow Theories of motivation. 

   ©õì÷»õ&Âß FUSÂzuÀ ÷Põm£õmiøÚ £ØÔ ]Ö 

SÔ¨¦ u¸P. 

Or 

 (b) Enumerate advantages and disadvantages of 
contingency theory of leadership. 

   uø»ø©zxÁzvß uØö\¯À ÷Põm£õmiß |ßø©PÒ 

©ØÖ® wø©PøÍ £mi¯¼kP. 

14.  (a) Emphasis the significance of coordination. 

   J¸[Qøn¨¤ß •UQ¯zxÁzøu Á¼²ÖzxP. 

Or 

 (b) Explain the process of communication. 

   uPÁÀ öuõhº¤ß ö\¯À•øÓPøÍ ÂÍUSP. 

15.  (a) What is the role of organisational culture in ethics? 

   ö|Ô•øÓPÎÀ {ÖÁÚ P»õa\õμzvß £[S GßÚ? 

Or 

 (b) Write a short note on Business Process 
Reengineering. 

   ÁoP ö\¯À•øÓ ©Ö^μø©¨¦ £ØÔ ]Ö SÔ¨¦ 

GÊxP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Emphasis nature and scope of Management. 

 ÷©»õsø©°ß ]Ó¨¤¯À¦ ©ØÖ® ö\¯À£μ¨¤øÚ 

Á¼²ÖzxP. 

17. Elaborate different types of planning. 

 vmhªku¼ß £À÷ÁÖ ÁøPPøÍ Â›Ä£kzxP. 
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18. Explain the steps involved in the selection process. 

 ÷uº¢öukzu¼ß ö\¯À•øÓ°À EÒÍ £i{ø»ø¯ 

ÂÍUSP. 

19. Analyse any two theories of motivation. 

 GøÁ÷¯Ý® Cμsk FUSÂzuÀ ÷Põm£õmiøÚ Bμõ´P. 

20. Explain special control techniques. 

 ]Ó¨¦ Pmk£õmk ²UvPøÍ ÂÍUSP. 

 

  

 

 

  

———————— 
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COMMON FOR M.B.A.(G)/IB/B&F/CS/PM/HM/HRM/T/EM/ 
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EXAMINATION, DECEMBER 2022. 

First Semester 

ORGANISATIONAL BEHAVIOUR 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define personality. 

 BÐø© – Áøμ¯ÖUP. 

2. Define emotional intelligence. 

 Enºa]Pμ AÔvÓß – Áøμ¯ÖUP. 

3. What is power tactic? 

 AvPõμ Ezv GßÓõÀ GßÚ? 

4. Define coven politics. 

 JÎÄ©øÓÁõÚ Aμ]¯À – Áøμ¯ÖUP. 

5. What is organizational excellence? 

 {ÖÁÚ ]Ó¨¦ GßÓõÀ GßÚ? 
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6. Define interpersonal communication. 

 uÛ¨£mh uPÁÀ öuõhº¦ – Áøμ¯ÖUP. 

7. What is sensitivity training? 

 EnºvÓß £°Ø] GßÓõÀ GßÚ? 

8. What is group dynamics? 

 SÊ C¯UPÂ¯À GßÓõÀ GßÚ? 

9. State the types of knowledge. 

 AÔÂß ÁøPPøÍ GÊxP. 

10. What is downward communication? 

 RÌ÷|õUQ¯ uPÁÀ öuõhº¦ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Discuss the components of attitude. 

  ©Ú¨£õßø©°ß TÖPøÍ¨ £ØÔ ÂÍUSP. 

Or 

 (b) Explain the characteristics of emotions. 

  Enºa]PÎß £s¦PøÍ ÂÍUSP. 

12. (a) Explain the strategies for managing stress. 

  ©Ú AÊzuzøu {ºÁQ¨£uØPõÚ EzvPøÍ 
ÂÍUSP. 

Or 

 (b) Discuss the strategies for encouraging constructive 
conflict. 

  BUP¨§ºÁ©õÚ ÷©õuø» FUSÂ¨£uØPõÚ 
EzvPøÍ¨ £ØÔ ÂÍUSP. 
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13. (a) Explain the factors affecting organizational 
effectiveness.  

  {ÖÁÚ ö\¯ÀvÓøÚ £õvUS® PõμoPøÍ ÂÍUSP. 

Or 

 (b) State the issues faced in organizational culture, 

  {ÖÁÚ P»õa\õμzvÀ GvºöPõÒÐ® ¤μa]øÚPøÍ 
GÊxP. 

14. (a) Discuss the relationship between attitude, 
behaviour and consistency. 

  AqS•øÓ, |hzøu ©ØÖ® {ø»zußø©US 
Cøh°»õÚ EÓøÁ¨ £ØÔ ÂÍUSP. 

Or 

 (b) Explain the rational decision-making model of 
organizational behaviour. 

  {ÖÁÚ |hzøu°ß AÔÁõº¢u wº©õÚ[PÎß 
©õv›ø¯ ÂÍUSP. 

15. (a) What are the ideal qualities of an international 
manager? Explain. 

  \ºÁ÷u\ ÷©»õÍ›ß ]Ó¢u Sn[PÒ ¯õøÁ? 
ÂÍUSP. 

Or 

 (b) State the features and basic assumption of 
organisation development. 

  {ÖÁÚ ÁÍºa]°ß A®\[PÒ ©ØÖ® Ai¨£øh 
AÝ©õÚ[PøÍ GÊxP. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the factors affecting decision-making. 

 •iöÁk¨£øu £õvUS® PõμoPøÍ¨ £ØÔ ÂÁ›UP. 
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17. What are the techniques of managing politics in 
organizations? Explain. 

 {ÖÁÚ[PÎÀ Aμ]¯ø» {ºÁQUS® ~m£[PÒ ¯õøÁ? 
ÂÍUSP. 

18. Explain the types of attention. 

 PÁÚzvß ÁøPPøÍ¨ £ØÔ ÂÍUSP. 

19. Describe the steps involved for managing change. 

 {ºÁõP ©õØÓzvß £iPøÍ ÂÁ›UP. 

20. Describe the determinants of organizational climate. 

 {ÖÁÚ Põ»{ø» {ºn¯[PøÍ ÂÁ›UP. 

—————— 
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MANAGERIAL ECONOMICS  

(CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is growth maximization? 

 •ß÷ÚØÓ Ea\{ø» GßÓõÀ GßÚ? 

2. What is opportunity cost? 

 Áõ´¨¦ ö\»Ä GßÓõÀ GßÚ? 

3. What is cross demand? 

 SÖUS ÷uøÁ GßÓõÀ GßÚ? 

4. State the law of demand. 

 ÷uøÁ Âv°øÚU TÖP. 

5. Write the features of monopoly competition. 

 HP÷£õP ÷£õmi°ß A®\[PøÍ GÊxP. 
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6. Distinguish between monopolist competition and 
oligopoly competition. 

 •ØÖ›ø©¨ ÷£õmi ©ØÖ® ]»¸›ø©¨ ÷£õmi – 
÷ÁÖ£kzxP. 

7. What do you mean by interest? 

 Ámi GßÓõÀ GßÚ? 

8. Define : IRR. 

Áøμ¯ÖUP : IRR. 

9. What is per capita income? 

uÛ|£º Á¸©õÚ® GßÓõÀ GßÚ? 

10. What is antitrust theory? 

 |®¤UøP¯ØÓ ÷Põm£õk GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Give the salient features of managerial economics. 

  ÷©»õsø©¨ ö£õ¸Î¯¼ß ]Ó¨¤¯À¦PøÍ u¸P. 

Or 

 (b) What is consumer’s equilibrium? Explain its 
assumptions. 

  ~Pº÷Áõº \©{ø» GßÓõÀ GßÚ Gß£øu TÔ Auß 
AÝ©õÚ[PøÍ ÂÍUSP. 

12. (a) Explain the factors influencing elasticity of demand. 

  ÷uøÁ ö|QÌa]ø¯ {ºn°US® PõμoPÒ £ØÔ 
ÂÁ›. 

Or 
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 (b) Write a note on elasticity of supply. 
  AÎ¨¤ß ö|QÌÄ ußø© £ØÔ ÂÁ›UP. 

13. (a) Explain how the short-run influences the cost. 
  SÖQ¯ Kmh® GÆÁõÖ AhUP Âø»°ß «x 

uõUPzøu HØ£kzxQÓx Gß£øu ÂÍUSP. 

Or 

 (b) Explain the differences between cost control and 
cost reduction.  

  ö\»Ä Pmk¨£õk ©ØÖ® ö\»Ä SøÓzu¼ß 
Cøh÷¯ EÒÍ ÷ÁØÖø©PøÍ¨ £ØÔ ÂÁ›. 

14. (a) What is deflation? What are the causes of deflation? 
  £nÁõmh® GßÓõÀ GßÚ? £nÁõmhzvØPõÚ 

Põμn[PÒ ¯õøÁ? 

Or 

 (b) What are the aims of profit policies? 
  C»õ£U öPõÒøPPÎß ÷|õUP[PÒ ¯õøÁ? 

15. (a) What are measures of globalization introduced in 
India? 

  C¢v¯õÂÀ AÔ•P¨£kzu¨£mh E»P©¯©õUSuÀ 
|hÁiUøPPÒ ¯õøÁ? 

Or 

 (b) What is balance of payment? How it is determined? 
  ö\¾zxuÀ \©{ø» GßÓõÀ GßÚ? Ax GÆÁõÖ 

{ºn°UP¨£kQÓx? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the role of a managerial in a firm. 
 J¸ {ÖÁÚzvÀ ÷©»õsø©¨ ö£õ¸Íõuõμ {¦n›ß 

£[øP ÂÁ›UP. 
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17. State the importance and limitations of the law of equi-
marginal utility. 

 \© CÖv{ø»¨ £¯ß£õmk Âv°ß •UQ¯zxÁ® ©ØÖ® 
Auß Áøμ¯øÓPøÍ GÊxP. 

18. Explain the behaviour of cost curves in the long run. 

 }sh KmhzvÀ AhUP ÁøÍ÷PõkPÒ G[VÚ® 
ö\¯»õØÖQÓx? 

19. Explain the various methods of measurement of profit. 

C»õ£zøu AÍÂk® £À÷ÁÖ •øÓPøÍ ÂÍUSP. 

20. Discuss the recent challenges faced by the Indian 
economy. 

 Asø© Põ»zvÀ C¢v¯ ö£õ¸Íõuõμ® \¢vUS® 
\ÁõÀPøÍ ÂÁõvUP. 

———————— 
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DECEMBER 2022. 
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QUANTITATIVE TECHNIQUES 

 (CBCS 2018 – 19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. Write Necessity of operations Research in Industry. 

 öuõÈ¼À ö\¯À£õmk Bμõ´a]°ß AÁ]¯zøu GÊx. 

2. What do you mean by Linear programming? 

 ÷|›¯ {μ»õUP ‰»® GßÓõÀ GßÚ? 

3. What is Probability? 

 {PÌuPÄ GßÓõÀ GßÚ? 

4. What is Transportation Model? 

 ÷£õUSÁμzx ©õv› GßÓõÀ GßÚ? 

5. Write any two characteristics of quantitative methods. 

 AÍÄ •øÓPÒ £s¦PÒ H÷uÝ® Cμsk GÊuÄ®. 
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6. Define expected value of pay. 

 Fv¯zvß Gvº£õºUP¨£k® ©v¨¦ Áøμ¯Ö? 

7. What is decision tree analysis? 

 •iÄ ©μ® £S¨£õ´Ä GßÓõÀ GßÚ? 

8. Define Mass Production System. 

 öÁSáÚ EØ£zv Aø©¨¦ Áøμ¯Ö. 

9. What is simulation?  

 E¸ÁP¨£kzxuÀ GßÓõÀ GßÚ? 

10. Define concept of trade off. 

 ÁºzuP® £ØÔ¯ P¸zøu Áøμ¯ÖUPÄ®. 

SECTION B — (5  5 = 25 marks) 

Answer ALL the questions choosing either (a) or (b) 

11.  (a) Explain meaning and applications of statistics in 
business decision making and research. 

ÁoP •iöÁkzuÀ ©ØÖ® Bμõ´a]°À ¦ÒÎ 

ÂÁμ[PÎß ö£õ¸Ò ©ØÖ® £¯ß£õkPøÍ 

ÂÍUPÄ®. 

Or 

 (b) Explain graphical representation of functions and 
their applications in cost and revenue behavior. 

  ö\¯À£õkPÎß ÁøμPø» ¤μv{vzxÁ® ©ØÖ® 

ö\»Ä ©ØÖ® Á¸Áõ´ |hzøu°À AÁØÔß 

£¯ß£õkPøÍ ÂÍUPÄ®. 
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12.  (a) Use the graphical method to solve the following LP 
problem 

Maximize 21 1510 xxz   

Subject to the constraints  

 262 21  xx  

   5642 21  xx  

   521  xx  

   and 

   0, 21 xx  

  ¤ßÁ¸® ÷|›¯À {μ»õUP ]UPø» wºUP ÁøμPø» 

•øÓø¯ £¯ß£kzuÄ®. 

  AvP›UP 21 1510 xxz   

  Em£mhx  

    262 21  xx  

    5642 21  xx  

    521  xx  

  ©ØÖ® 0, 21 xx  

Or 

 (b) Find the feasible solution of the following 
transportation problem using north-west corner 
method.    

 W1 W2 W3 W4 Supply 

F1 14 25 45 5 6 

F2 65 25 35 55 8 

F3 35 3 65 15 16 

 4 7 6 13 30 

Factory 

Requirement 
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  ¤ßÁ¸® ÷£õUSÁμzx ¤μa\øÚ°ß \õzv¯©õÚ 

wºøÁ Áh÷©ØS ‰ø» •øÓø¯ £¯ß£kzv 

wºUPÄ®. 

 W1 W2 W3 W4 Â{÷¯õP®

F1 14 25 45 5 6 

F2 65 25 35 55 8 

F3 35 3 65 15 16 

 4 7 6 13 30 

  

13.  (a) Briefly Explain 

  (i) Benefits and Limitations of Quantitative 

methods 

  (ii) Processing the job and Mass production 

system. 

  ¤ßÁ¸ÁÚÁØøÓ _¸UP©õP ÂÁ›UPÄ® 

  (i) AÍÄ•øÓPÎß |ßø©PÒ ©ØÖ® Áμ®¦PÒ 

  (ii) ÷Áø» ©ØÖ®  öÁSáÚ EØ£zv •øÓø¯ 

ö\¯»õUSuÀ 

Or 

 (b) Explain Advantages and Disadvantages of 
simulation.  

  E¸ÁP¨£kzxu¼ß |ßø©PÒ ©ØÖ® wø©PÒ 

ÂÍUPÄ®. 

öuõÈØ\õø» 

÷uøÁPÒ 
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14.  (a) In a bank, 20 customers on the average, are served 
by a cashier in an hour. If the service time has 
exponential distribution, what is the probability 
that 

(i) it will take more than 10 minutes to serve a 
customer? 

(ii) a customer shall be free within 4 minutes? 

  J¸ Á[Q°À, \μõ\›¯õP 20 ÁõiUøP¯õÍºPÐUS J¸ 

©o÷|μzvÀ J¸ Põ\õÍμõÀ ÷\øÁ ÁÇ[P¨£kQÓx. 

÷\øÁ ÷|μ® AkUSUSÔ £μÁ¼À C¸¢uõÀ GßÚ 

{PÌuPÄ. 

  (i) J¸ ÁõiUøP¯õÍ¸US ÷\øÁ ö\´¯ 10 

{ªh[PÐUS ÷©À? 

  (ii) J¸ ÁõiUøP¯õÍº 4 {ªh[PÐUSÒ ÷\øÁ 

§ºzv ö\´¯? 

Or 

 (b) Explain decision – making environments. 

  •iöÁkUS® `Çø» ÂÁ›UPÄ®. 

15.  (a) What is normal distribution? Highlight its chief 
uses in operations research. 

C¯À£μÁÀ GßÓõÀ GßÚ? ö\¯À£õmk Bμõ´a]°À 

Auß •UQ¯ £¯ß£õkPøÍ GkzxUPõmkQÓx. 

Or 

 (b) What do you understand by decision-tree analysis? 

  •iÄ ©μ® £S¨£õ´Ä ‰»® }[PÒ GßÚ 

¦›¢xöPõÒQÕºPÒ. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain important characteristics of the industrial 
situations to which L.P. method can be successfully 
applied. Illustrate application of this technique with a 
suitable example. 

 ÷|›¯À {μ»õUP •øÓø¯ öÁØÔPμ©õP¨ £¯ß£kzuUTi¯ 

öuõÈÀxøÓ `Ì{ø»PÎß •UQ¯ £s¦PøÍ ÂÍUPÄ®. 

÷©¾® C¢u ~m£zvß £¯ß£õmøh ö£õ¸zu©õÚ 

Euõμnzxhß ÂÍUS[PÒ 

17. Solve the following assignment problem. 

 B1 

 

B2 B3 B4 B5 

A1 11 17 8 16 20 

A2 9 7 12 6 15 

A3 13 16 15 12 16 

A4 21 24 17 28 26 

A5 14 10 12 11 13 

 ¤ßÁ¸® JxURmk PnUQøÚ wºUPÄ® 

 B1 

 

B2 B3 B4 B5 

A1 11 17 8 16 20 

A2 9 7 12 6 15 

A3 13 16 15 12 16 

A4 21 24 17 28 26 

A5 14 10 12 11 13 
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18. Generate a sequence of 5 two-digit random numbers by 
employing the following methods. 

(a) Mixed congruential method 

(b) Multiplicative congruential method. 

The recursive equation for the mixed congruential 
method is    46rand100mod532 o1  ulrr ii  

 ¤ßÁ¸® •øÓPøÍ¨ £¯ß£kzv 5 Cμsk C»UP ^μØÓ 

GsPÎß Á›ø\ø¯ E¸ÁõUPÄ®. 

(A) P»¨¦ \©ß£õmk •øÓ 

(B) ö£¸UPÀ Tmk•øÓ 

P»¨¦ \©{ø» •øÓ°ß _ÇØ] \©ß£õk  

 5321  ii lrr (©mk® 100)©ØÖ® 46ro   

19. With suitable illustrative examples, explain the maxmin, 
the minimax and the regret criteria in decision-making. 

 ö£õ¸zu©õÚ ÂÍUP GkzxUPõmkPÐhß ÷©Uì ªÛ, ªÛ 

÷©Uì ©ØÖ® •iöÁk¨£vÀ ›Uöμm AÍÄ÷Põø» 

ÂÍUS[PÒ. 

20. Briefly explain  

 (a) Correlation 

 (b) Correlation Analysis  

 (c) Linear regression analysis 

 (d) Co-efficient 

 _¸UP©õP ÂÁ›UPÄ® 

 (A) öuõhº¦ 

 (B) öuõhº¦ £S¨£õ´Ä 

 (C) ÷|›¯À ¤ßÚøhÄ £S¨£õ´Ä 

 (D) Cøn ö\¯ÀvÓß  

———————— 
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FINANCIAL AND MANAGEMENT ACCOUNTING 

 (CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you mean by accounting? 

 PnUQ¯À Gß£x SÔzx }Âº AÔÁx ¯õx? 

2. Define Double Entry System. 

 Cμmøh¨ £vÄ •øÓUS C»UPn® u¸P. 

3. What is a journal? 

 SÔ¨÷£k GßÓõÀ GßÚ? 

4. State any two methods of costing. 

 AhUPÂ¯¼ß C¸•øÓPÒ u¸P. 

5. What is direct material? 

 ÷|μi Pa\õ¨ ö£õ¸Ò GßÓõÀ GßÚ? 

6. What is a Funds Flow Statement? 

 {v Kmh AÔUøP GßÓõÀ GßÚ? 

Sub. Code 
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7. What is meant by Ratio Analysis?  

 ÂQu £S¨£õ´Ä GßÓõÀ GßÚ? 

8. Write a short note on Economic Order Quantity. 

 ]UPÚ öPõÒ•uÀ AÍÄ £ØÔ ]Ö SÔ¨¦ ÁøμP. 

9. What is overhead? 

 ÷©Øö\»Ä GßÓõÀ GßÚ? 

10. What is capital budgeting? 

 ‰»uÚ vmh¨£mi¯À GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain in detail the modifying principles of 
accounting. 

  v¸zv¯ø©UP¨£mh PnUQ¯À öPõÒøPPøÍ 

Â›ÁõP ÂÍUSP.  

Or 

 (b)  What are the branches of accounting? Explain. 

  PnUQ¯¼ß QøÍPÒ ¯õøÁ? ÂÁ›. 

12. (a) Journalize the following transaction : 

  (i) Purchase of goods for cash Rs. 10,000. 

  (ii) Sale of furniture for cash Rs. 7,500 

  (iii) Rent paid Rs. 800 
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  ¤ßÁ¸® PnUS |hÁiUøPPÎ¼¸¢x SÔ¨÷£mk 

£vÄPÒ u¸P. 

  (i) öμõUPzvØS Áõ[Q¯ \μUS ¹. 10,000. 

  (ii) öμõUPzvØS AøÓP»ß ÂØÓx ¹. 7,500 

  (iii) ÁõhøP ö\¾zv¯x ¹. 800 

Or 

 (b) Write short notes on : 

  (i) Trial balance 

  (ii) Accounting concept 

  ]Ö SÔ¨¦ ÁøμP : 

   (i) C¸¨£õ´Ä ÷\õuøÚ  

  (ii) PnUQ¯À ÷Põm£õk 

13. (a) Ascertain the Gross Profit ratio from the following 
information. 

  Gross profit Rs. 40,000 

  Cost of sales Rs. 86,000 

  Sales Return Rs. 16,000. 

  ¤ßÁ¸® uPÁÀPÎ¼¸¢x ö©õzu C»õ£ ÂQuzøu 

PshÔP : 

  ö©õzu C»õ£® ¹. 40,000 

  ÂØ£øÚ AhUP ©v¨¦ ¹. 86,000 

  ÂØ£øÚ v¸¨£® ¹. 16,000.  

Or 

 (b)  Explain the managerial uses of fund flow statement. 

  {v Kmh AÔUøP°ß ÷©»õsø©¨ £¯ßPøÍ 

ÂÍUSP.  



D–7702 
  4

14. (a) Give the proforma of cost sheet using imaginary 
figures. 

  PØ£øÚ¯õÚ GsPøÍU öPõsk ©õv› 

AhUPÂø»zuõÒ u¸P. 

Or 

 (b)  Explain the uses of Ratio Analysis. 

  ÂQu £S¨£õ´Âß £¯ßPøÍ ÂÍUSP.  

15. (a) The following are the summarised balance sheets of 
Priya Ltd. as on 31st Dec. 2009 and 2010. 

Balance sheet  
Liabilities 2009 

Rs. 
 2010 

Rs. 
 Assets 2009 

Rs. 
 2010 

Rs. 

Capital :     Fixed Assets 41,000  40,000 

7% redeemable     Less: Depreciation 11,000  15,000 

Preference Shares –  10,000   30,000  25,000 

Equity Shares 40,000  40,000  Current assets:    

General Reserve 2,000  2,000  Debtors 20,000  24,000 

Profit & Loss A/c 1,000  1,200  Stocks 30,000  35,000 

Debentures 6,000  7,000  Prepaid Expenses 300  500 

Current Liabilities:     Cash 1,200  3,500 

Creditors 12,000  11,000      

Provision for          

  taxation 3,000  4,200      

Proposed dividend 5,000  5,800      

Bank overdraft 12,500  6,800      

 81,500  88,000   81,500  88,000 

  Prepare statement showing changes in working 
capital. 
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  ¤›¯õ ¼ªmiß i\®£º 31, 2009 ©ØÖ® 2010&® 

BskPÐUPõÚ C¸¨¦{ø»U SÔ¨¦ ¤ßÁ¸ÁÚ. 

ö£õÖ¨¦PÒ  2009 
Rs. 

 2010 
Rs. 

 ö\õzxUPÒ  2009 
Rs. 

 2010 
Rs. 

•uÀ :     {ø»a ö\õzxUPÒ 41,000  40,000 

7% «ÒuS      PÈUP : ÷u´©õÚ® 11,000  15,000 

•ßÝ›ø© £[SPÒ –  10,000   30,000  25,000 

÷|ºø© £[SPÒ 40,000  40,000  |h¨¦a ö\õzxUPÒ :    

ö£õxUPõ¨¦  2,000  2,000  PhÚõÎPÒ 20,000  24,000 

C»õ£ |mhU P/S 1,000  1,200  \μUQ¸¨¦  30,000  35,000 

PhÜmk¨ £zvμ[PÒ 6,000  7,000  •ßTmi ö\¾zv¯ 

ö\»ÄPÒ 

300  500 

|h¨¦ ö£õÖ¨¦UPÒ :     öμõUP® 1,200  3,500 

PhÜ¢÷uõºPÒ 12,000  11,000      

Á›UPõ¨¦  3,000  4,200      

AÔÂUP ÷Ási¯ 

C»õ£ £[S  

 
5,000 

  
5,800 

     

Á[Q ÷©ÀÁøμ¨£ØÖ  12,500  6,800      

 81,500  88,000   81,500  88,000 

  |h¨¦ •uÀ ©õØÓzøuU Põmk® AÔUøP u¯õ›. 

Or 

 (b) Briefly explain the advantage of costing. 

  AhUPÂø» PnUQ¯¼ß |ßø©PøÍ ÂÍUSP.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the advantages of Double Entry System? 

 Cμmøh¨ £vÄ •øÓ°ß |ßø©PÒ ¯õøÁ? 
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17. Journalise the following transactions of Mr. Ravi and 
post them in the ledger. 

2014 June 1 Ravi invested Rs. 5,00,000 cash in the business 

3 Paid into Bank Rs. 80,000 

5 Purchased building for Rs. 3,00,000 

7 Purchased goods for Rs. 70,000 

10 Sold goods for Rs. 80,000 

15 With drew cash from bank Rs. 10,000 

25 Paid electric charges Rs. 3,000 

30 Paid salary Rs. 15,000 

 RÌUPsh |hÁiUøPPøÍ v¸. μÂ AÁºPÎß SÔ¨÷£miÀ 

£v¢x ÷£÷μmiÀ GkzöuÊxP. 

2014 áüß 1 μÂ öuõÈÀ öuõh[P •u½k ö\´ux ¹. 5,00,000  

3 Á[Q°À ö\¾zv¯x ¹. 80,000 

5 Pmhh® Áõ[Q¯x ¹. 3,00,000 

7 \μUS Áõ[Q¯x ¹. 70,000 

10 \μUS ÂØÓx ¹. 80,000 

15 Á[Q°¼¸¢x öμõUP® Gkzux ¹. 10,000 

25 ªß Pmhn® ö\¾zv¯x ¹. 3,000 

30 Fv¯® ÁÇ[Q¯x ¹. 15,000 

18. Distinguish between funds flow statement and cash flow 
statement. 

 {v |h©õmh AÔUøPUS® öμõUP |h©õmh AÔUøPUS® 

EÒÍ ÷ÁÖ£õkPÒ ¯õøÁ? 
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19. Current Ratio :  3 : 1 

 Liquid Ratio :   1 : 1 

 Current liabilities : Rs. 6,00,000 

 Find out: 

 (a) Current Assets 

 (b) Liquid Assets 

 (c) Stock 

 (d) Working – Capital 

 |h¨¦ ÂQu® :   3 : 1 

 }ºø© ÂQu® :   1 : 1  

 |h¨¦ ö£õÖ¨¦PÒ :  ¹. 6,00,000 

 Psk¤iUP : 

 (A) |h¨¦ ö\õzxUPÒ  

 (B) }ºø© ö\õzxUPÒ  

 (C) \μUQ¸¨¦  

 (D) |øh•øÓ •uÀ 

20. The sales and profit during the two years were as  
follows : 

Year  Sales  
Rs.  

Profit  
Rs.  

2008 1,40,000 15,000 

2009 1,60,000 20,000 

 Calculate : (a) P/V Ratio. (b) BEP (c) Sales required to 
earn a profit of Rs. 40,000 and (d) Profit when sales  
Rs. 1,20,000. 
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 ÂØ£øÚ ©ØÖ® C»õ£ Â£μ® C¸ BskPÐUPõÚøÁ 

¤ßÁ¸©õÖ : 

Á¸h®  ÂØ£øÚ  

¹.  

C»õ£® 

¹. 

2008 1,40,000 15,000 

2009 1,60,000 20,000 

 PnUQkP : 

 (A)  C»õ£ & AÍÄ ÂQu®  

 (B) C»õ£ – |mh©ØÓ {ø»  

 (C) ¹. 40,000  C»õ£® Dmh ÷uøÁ¯õÚ ÂØ£øÚ  

 (D) ¹. 1,20,000 ÂØ£øÚ°À Dmk® C»õ£®. 

—————— 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is research design? 

 Bμõ´a] ÁiÁø©¨¦ GßÓõÀ GßÚ? 

2. Define exploratory research. 

 B´Ä Bμõ´a] – Áøμ¯ÖUP. 

3. What is a moderating variable? 

 |k{ø»¯õÚ ©õÔ GßÓõÀ GßÚ? 

4. How should the results of the study be presented? 

 B´Âß  •iÄPÒ GÆÁõÖ •ßøÁUP¨£h ÷Ásk®? 

5. Define systematic sampling. 

 •øÓ¯õÚ ©õv›ø¯  Áøμ¯ÖUP. 
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6. What are open-ended questions? 

 vÓ¢u ÷PÒÂPÒ GßÓõÀ GßÚ? 

7. What is interval scale? 

 CøhöÁÎ AÍÄ GßÓõÀ GßÚ? 

8. Define non-parametric tests. 

 AÍÄ¸ AÀ»õu ÷\õuøÚPÒ – Áøμ¯ÖUP. 

9. What is factor analysis? 

 Põμo £S¨£õ´Ä GßÓõÀ GßÚ? 

10. Define biased sample.  

 \õº¦ ©õv› – Áøμ¯ÖUP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the characteristics of research? Explain. 

  Bμõ´a]°ß £s¦PÒ ¯õøÁ? ÂÍUSP.  

Or 

 (b) Differentiate between Descriptive and Prescriptive 
Research. 

  ÂÍUP ©ØÖ® £›¢xøμ¨¦ Bμõ´a]US Cøh°»õÚ 

÷ÁÖ£õmøh GÊxP. 

12. (a) State the limitations of observation method and 
interview method. 

  PÁÛ¨¦ •øÓ ©ØÖ® ÷|ºPõnÀ •øÓ°ß 

Áμ®¦PøÍU SÔ¨¤kP. 

Or 
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 (b) Explain the descriptive hypothesis and relational 
hypothesis. 

  ÂÍUPU P¸x÷PõÒ ©ØÖ® öuõhº¦øh¯ P¸x÷PõøÍ 

ÂÍUSP.  

13. (a) State the different ways to measure validity. 

  ö\À¾£i¯õS® ußø©ø¯ AÍÂh öÁÆ÷ÁÖ 

ÁÈPøÍU SÔ¨¤kP. 

Or 

 (b)  Examine the classification of data. 

   uμÂß ÁøP¨£õmøh Bμõ´P. 

14. (a) Explain the steps involved in statistical data 
analysis. 

  ¦ÒÎÂÁμ uμÄ £S¨£õ´ÂÀ EÒÍ £iPøÍ ÂÍUSP.  

Or 

 (b) Discuss the hypothesis test for comparing two 
related terms. 

  Cμsk öuõhº¦øh¯ ö\õØPøÍ J¨¤kÁuØPõÚ 

P¸x÷PõÒ ÷\õuøÚø¯¨ £ØÔ ÂÁõvUP. 

15. (a) Explain the three types of analyses. 

  ‰ßÖ ÁøP¯õÚ £S¨£õ´ÄPøÍ ÂÍUSP.  

Or 

 (b) State the features of a good research study. 

  J¸ |À» Bμõ´a]  B´Âß A®\[PøÍ GÊxP. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the various steps in the research process. 

 Bμõ´a] ö\¯À£õmiß £À÷ÁÖ £iPøÍ ÂÁ›UP. 

17. Describe the methods for determining sample size. 

 ©õv› AÍøÁ wº©õÛ¨£uØPõÚ •øÓPøÍ ÂÁ›UP. 

18. Discuss the merits and limitations of the scheduling 
method. 

 vmhªhÀ •øÓ°ß ]Ó¨¦PÒ ©ØÖ® Áμ®¦PøÍ¨ £ØÔ 

ÂÁõvUP. 

19. What are the guidelines for effective report writing? 
Illustrate with suitable examples. 

 £¯ÝÒÍ AÔUøP GÊxÁuØPõÚ ÁÈPõmkuÀPÒ ¯õøÁ? 

ö£õ¸zu©õÚ GkzxUPõmkPÐhß ÂÍUSP.  

20. Describe the various classification of variables. 

 ©õÔPÎß £À÷ÁÖ ÁøP¨£õmøh ÂÁ›UP. 

 

——————— 
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Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Distinguish between Micro and Macro Environment. 

 ]Ö ©ØÖ® ÷£μÍÄ `Ì{ø»UPõμoPøÍ £õS£kzxP. 

2. What do you mean by political stability? 

 Aμ]¯À {ø»zußø© GßÓõÀ GßÚ? 

3. Write a brief note on PESTLE. 

 PESTLE SÔzx ]Ö SÔ¨¦ ÁøμP. 

4. What is known as Industrial Finance? 

 öuõÈÀxøÓ {v GßÓõÀ GßÚ? 

5. Define FDI. 

 A¢{¯ ÷|μi •u½k&Áøμ¯ÖUPÄ®. 

6. List down the objectives of Trade unions. 

 öuõÈØ \[P[PÎß SÔU÷PõÒPøÍ £mi¯¼kP. 
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7. What are the merits of co-operative Sectors? 

 TmkÓÄzxøÓ°ß |ßø©PÒ ¯õøÁ? 

8. Write a brief note on IMF. 

 IMF SÔzx ]Ö SÔ¨¦ ÁøμP. 

9. List down the functions of World Bank. 

 E»P Á[Q°ß £oPøÍ £mi¯¼kP. 

10. What is known as Technology Transfer? 

 öuõÈÀ ~m£ £›©õØÓ® GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Bring out the components of Micro environment of a 
business? 

J¸ öuõÈÀ {ÖÁÚzvß ~s `Ì{ø»U  TÖPøÍ 

öÁÎU öPõnºP. 

Or 

 (b) Explain the role of Government in promoting 
Entrepreneurship. 

  öuõÈÀ •øÚ÷Áõº ÁÍºa]°À Aμ]ß £[S SÔzx 

Â›ÁõP GÊuÄ®. 

12. (a) Discuss the merits and limitations of Indian 
Political System. 

C¢v¯ Aμ]¯À Aø©¨¤ß |ßø© ©ØÖ® SøÓPøÍ 

Â›ÁõP GÊuÄ®. 

Or 

 (b) Describe the role of Government in promoting the 
Small Scale Industries (SSI). 

  ]Ö AÍÂ»õÚ öuõÈÀPøÍ E¯ºzxÁvÀ Aμ]ØS 

EÒÍ £[QøÚ Â›ÁõP GÊuÄ®. 
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13. (a) Discuss the functions of Reserve Bank of India. 

C¢v¯ ›\ºÆ Á[Q°ß £oPøÍ Â›ÁõP GÊuÄ®. 
 

Or 

 (b) Enumerate the need and significance of Worker’s 
participation in Management. 

öuõÈ»õÍºPÒ ÷©»õsø©°À £[öPkUP 

÷Ási¯vß AÁ]¯zøu²® ©ØÖ® Auß 

•UQ¯zxÁzøu²® Â›ÁõPU TÖP. 

14. (a) Enumerate the key Socio-cultural aspects of a 
business. 

J¸ öuõÈÀ `Ì{ø»°À •UQ¯ \‰P ©ØÖ® P»õa\õμ 

TÖPøÍ Â›ÁõP GÊxP. 

Or 

 (b) Discuss the role of Information Technology in 
enhancing the competitiveness of the business. 

J¸ öuõÈÀ {ÖÁÚzvß ÷£õmiz vÓøÚ 

E¯ºzxÁvÀ uPÁÀ öuõÈÀ ~m£zvß £[QøÚ 

ÂÁõvUP. 

15. (a) Draw the Consumer Protection Machineries in 
India. 

ÁõiUøP¯õÍº £õxPõ¨¦ \mhzvß Aø©¨¦PøÍ 

ÁøμP. 

Or 

 (b) Distinguish between Primary and Secondary 
markets. 

•ußø© ©ØÖ® Cμshõ® {ø»a \¢øuø¯ 

£õS£kzvU PõmkP. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the significance of Scanning the environment. 
Give examples. 

öuõÈØ \õº `Çø» x¸ÄÁvß •UQ¯zxÁzøu ÂÍUPÄ®. 

\›¯õÚ Euõμn[PøÍ²® ÁÇ[SP. 

17. Describe the regulatory and control functions of a 
government in business. 

öuõÈÀ {ºÁõP Aø©¨¤ß JÊ[S•øÓ ©ØÖ® 

Pmk£kzxuÀ \õº¢u Aμ]ß £oPøÍ ÂÍUSP.  

18. Define Fiscal Policy. Explain the key components of fiscal 
policy and its implications. 

Aμ]ß {vU öPõÒøP SÔzx Áøμ¯Ö. AUöPõÒøP°ß 

EÒÍ  A®\[PÒ ©ØÖ® AuÝøh¯ uõUPzøu²® Â›ÁõP 

ÂÍUPÄ®. 

19. Discuss any two labour legislation with its merits and 
limitations. 

öuõÈ»õÍº \õº¢u H÷uÝ® C¸ \mh[PÒ SÔzx® 

AuÝøh¯ \õuP[PÒ ©ØÖ® SøÓPÒ SÔzx® Â›ÁõP 

ÂÁõvUPÄ®. 

20. Distinguish between public and private Sectors with its 
features, merits and limitations with suitable examples. 

ö£õxzxøÓ ©ØÖ® uÛ¯õºxøÓ {ÖÁÚ[PøÍ J¨¤mk 

AuÝøh¯ Snõv\¯[PÒ |ßø©PÒ ©ØÖ® SøÓ£õkPøÍ 

Euõμnzxhß ÂÍUSP. 

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define contract. 

 J¨£¢u® & Áøμ¯ÖUP. 

2. What is an offer? 

 •øÚÄ Gß£x ¯õx? 

3. What is quasi contracts? 

 J¨£¢u¨ ÷£õÀÄ Gß£x ¯õx? 

4. What is legality of object? 

 \mhŸv¯õÚ ö£õ¸Ò Gß£x ¯õx? 

5. State the principle of indemnity. 

 CÇ¨¥k öPõÒøP°ß ö£õ¸Ò u¸P. 

Sub. Code 
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6. What is Memorandum of Association? 

 Aø©¨¦ •øÓ÷¯k Gß£x ¯õx? 

7. What is a Government company? 

 Aμ_ {ÖÁÚ® GßÓõÀ GßÚ? 

8. What is a resolution? 

 ö\À¾£i{ø» Gß£x ¯õx? 

9. What is e-filing? 

 ªß ÷Põ¨¤kuÀ GßÓõÀ GßÚ? 

10. State the objectives of Right to Information Act, 2005. 

 uPÁÀ AÔ²® E›ø©a \mh®, 2005&ß ÷|õUP[PøÍU 
TÖP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What is acceptance? State the essentials of valid 
acceptance. 

   •øÚ HØ¦ GßÓõÀ GßÚ? ö\À»zuUP •øÚ 
HØ¤ß •UQ¯U TÖPøÍU TÖP. 

Or 

 (b) What are the essential elements of consideration? 

   ©Ö£¯ÛÀ C¸UP ÷Ási¯ •UQ¯U TÖPÒ 
¯õøÁ? 

12.  (a) Distinguish between contract of indemnity and 
contract of guarantee. 

   DmkÖv J¨£¢u[PÒ ©ØÖ® ö£õÖ¨¦Öv 
J¨£¢u[PøÍ ÷ÁÖ£kzxP. 

Or 
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 (b) What are the different types of negotiable 
instruments? 

   ö\»õÁoU P¸Â°ß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 

13.  (a) What are the significance and features of fire 
insurance? 

   w Põ¨¥miß •UQ¯zxÁ® ©ØÖ® ]Ó¨¤¯À¦PÒ 
¯õøÁ? 

Or 

 (b) What are the rights of an unpaid seller? 

   ö\¾zu¨£hõu ÂØ£øÚ¯õÍ›ß E›ø©PÒ ¯õx? 

14.  (a) What are the duties and liabilities of common 
carriers? 

   ö£õx \μU÷PØÔ°ß Phø©PÒ ©ØÖ® ö£õÖ¨¦PÒ 
¯õøÁ? 

Or 

 (b) What are the requirements of a valid meeting? 

   •øÓ¯õÚ {ÖÁÚ Tmh® |hzxÁuØPõÚ •UQ¯U 
TÖPÒ ¯õøÁ? 

15.  (a) What is prospectus? What are its contents? 

   uPÁ»ÔUøP Gß£x ¯õx? Auß EÒÍhUP[PÒ 
¯õøÁ? 

Or 

 (b) Elaborate the rationale behind Information 
Technology Act, 2000. 

   uPÁÀ öuõÈÀ~m£a \mh®, 2000&ß ¤ßÚo°À 
EÒÍ PõμoPøÍ Â›zxøμUP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the essentials of a valid contract? 

 ö\À»zuUP J¨£¢uzvß •UQ¯U TÖPÒ ¯õøÁ? 

17. Describe the methods of discharge of contract. 

 J¨£¢u ÂkÂ¨¦ •øÓPøÍ ÂÁ›UP. 

18. What are the contents of Memorandum of Association? 
State the procedure for altering the name clause of the 
Memorandum. 

 Aø©¨¦ •øÓ÷¯miß EÒÍhUP[PÒ ¯õøÁ? Aø©¨¦ 
•øÓ÷¯miÀ ö£¯º Aø©¨¦ Âvø¯ ©ØÖ® 
ö\´ÁuØPõÚ |øh•øÓPøÍU SÔ¨¤kP. 

19. What are the powers and duties of Directors of the 
Company? 

 {ÖÁÚ C¯US|ºPÎß AvPõμ[PÒ ©ØÖ® Phø©PÒ 
¯õøÁ? 

20. What is information? Explain the procedure to obtain 
information and disposal of information under the Right 
to Information Act, 2005. 

 uPÁÀ Gß£x ¯õx? uPÁÀ AÔ²® E›ø©a \mh®, 
2005&ß RÌ uPÁÀ ö£ÖÁx ©ØÖ® uPÁÀ 
öÁÎ°kÁuØPõÚ ÁÈ•øÓ°øÚ ÂÁ›UP. 

 

 

  

———————— 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you understand by Management Information 
System? 

 ÷©»õsø© uPÁÀ JÊ[S•øÓ £ØÔ }[PÒ AÔÁx 
GßÚ? 

2. Define information. 

 uPÁÀ £ØÔ Áøμ¯ÖUP. 

3. What is coding? 

 SÔ±mk •øÓ GßÓõÀ GßÚ? 

4. Define ‘Server’. 

 ÁÇ[PÀ GßÓ ö\õÀ¼øÚ Áøμ¯ÖUP. 

Sub. Code 
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5. What is decision support system? 

 wºÄ BuμÄ •øÓ GßÓõÀ GßÚ? 

6. Write a note on video conferencing. 

 Ãi÷¯õ Põß£μß][ £ØÔ J¸ SÔ¨¦ ÁøμP. 

7. Define computer network. 

 PoÛ Áø»¨¤ßÚÀ £ØÔ Áøμ¯ÖUP. 

8. What is E-mail? 

 ªß Ag\À GßÓõÀ GßÚ? 

9. Write a note on Local Area Network. 

 EÒÑº £Sv Áø» ¤ßÚÀ £ØÔ J¸ SÔ¨¦ ÁøμP. 

10. Write a note on communication Area Network. 

 uPÁÀ öuõhº¦ Áø»¨¤ßÚÀ £Sv £ØÔ J¸ SÔ¨¦ 
ÁøμP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Why is MIS looked upon as a strategic need of 
management today? 

  ÷©»õsø© uPÁÀ JÊ[S•øÓ CßÖ 
÷©»õsø©°ß ‰÷»õ£õ¯ ÷uøÁ¯õP Hß 
£õºUP¨£kQßÓx? 

Or 

 (b) Describe the components of a computer system. 

  PoÛ •øÓ°ß TÖPÒ £ØÔ ÂÁ›UP. 
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12. (a) What are the components of management 
information system? 

  ÷©»õsø© uPÁÀ JÊ[S •øÓ°ß TÖPÒ 
¯õøÁ? 

Or 

 (b) What are the characteristics of decision support 
system? 

  wºÄ BuμÄ •øÓ°ß ]Ó¨£®\[PÒ ¯øõÁ? 

13. (a) What are the approaches in management 
information system development? 

  ÷©»õsø© uPÁÀ JÊ[S•øÓ°ß £À÷ÁÖ 
ÁøP¯õÚ ÷|õUSPÒ ¯õøÁ? 

Or 

 (b) What are the differences between Internet and 
Website? 

  Cøn¯® ©ØÖ® Cøn¯uÍzvß ÷ÁÖ£õkPÒ 
¯õøÁ? 

14. (a) Explain the importance of computers in MIS. 
  ÷©»õsø© uPÁÀ JÊ[S •øÓ°À PoÛPÎß 

•UQ¯zxÁzøu ÂÍUSP. 

Or 

 (b) Explain Client/Server computing. 
  PoÛ Áõ[Q&ÁÇ[Q £¯ß£kzxuÀ £ØÔ ÂÍUSP. 

15. (a) Explain the role of EDL. 
  ªßuμÄ £›©õØÓzvß £[QøÚ ÂÍUSP. 

Or 

 (b) Explain the stages that involved in developing 
computerized information system. 

  PoÛ©¯® ö\´¯¨£mh uPÁÀ JÊ[S•øÓø¯ 
÷©®£kzxÁvÀ Dk£kzu¨£mkÒÍ {ø»PøÍ 
ÂÍUSP. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the recent developments in Information 
Technology.  

 uPÁÀ öuõÈÀ~m£zvß uØ÷£õøu¯ •ß÷ÚØÓ[PøÍ 
ÂÍUSP. 

17. Describe the relationship between MIS and Decision 
Support system. 

 ÷©»õsø© uPÁÀ JÊ[S•øÓ ©ØÓ® •iÄ BuμÄ 
•øÓ°ß EÓÄ•øÓø¯ ÂÍUSP. 

18. Discuss the electronic data interchange and its 
applications. 

 ªßuμÄ £›©õØÓ® ©ØÖ® Auß £¯ß£õkPøÍ ÂÁõvUP. 

19. Explain in detail Enterprises Resources Planning system. 

 {ÖÁÚ ÁÍvmhªhÀ JÊ[S•øÓ°øÚ Â›ÁõP 
ÂÍUSP. 

20. Explain the structure of MIS for a service industry. 

 ÷©»õsø© uPÁÀ JÊ[S•øÓ°ß Pmhø©¨ø£ 
÷\øÁz öuõÈ¼À ÂÍUSP. 

—————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define human resource management. 

 ©Ûu ÁÍ ÷©»õsø©&Áøμ¯ÖUP. 

2. What is human resource policy? 

 ©Ûu ÁÍU öPõÒøP Gß£x ¯õx? 

3. What is job description? 

 ÷Áø» Â£μ® Gß£x ¯õx? 

4. List out the types of test conducted for employee 
selection. 

 öuõÈ»õÍºPøÍz ÷uº¢öuk¨£uØS |hzu¨£k®  
÷uºÄPÎß ÁøPPøÍ £mi¯¼kP. 
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5. What is human resource audit? 

 ©Ûu ÁÍ uoUøP Gß£x ¯õx? 

6. State the need for executive development. 

 ÷©»õsø©¯º ÁÍºa]°ß ÷uøÁPøÍU TÖP. 

7. What is performance appraisal? 

 ö\¯ÀvÓß ©v¨¥k GßÓõÀ GßÚ? 

8. What is incentive? 

 FUPz öuõøP Gß£x ¯õx? 

9. What is collective bargaining? 

 Tmk ÷£μ® GßÓõÀ GßÚ? 

10. What is personnel research? 

 £o¯õÍº Bμõ´a] Gß£x ¯õx? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) State the nature and scope of human resource 
management. 

  ©Ûu ÁÍ ÷©»õsø©°ß C¯À¦ ©ØÖ® £μ¨¤øÚU 
TÖP. 

Or 

 (b) What is human resource planning? State its need 
and importance. 

  ©Ûu ÁÍ vmhªhÀ Gß£x ¯õx? Auß ÷uøÁ 
©ØÖ® •UQ¯zxÁzøuU TÖP. 
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12. (a) What are the characteristics of personnel policy? 

  £o¯õÍº öPõÒøP°ß Sn|»ßPÒ ¯õøÁ? 

Or 

 (b) What is job analysis? What is its purpose? 

  £o B´Ä GßÓõÀ GßÚ? Auß AÁ]¯® ¯õx? 

13. (a) What is job evaluation? Why is it done? 

  £o ©v¨¥k GßÓõÀ GßÚ? Ax GuØPõP 
ö\´¯¨£kQÓx? 

Or 

 (b) What is the need for training of employees? 

  £o¯õÍºPÐUS £°Ø] AÎUP ÷Ási¯uß ÷uøÁ 
¯õx? 

14. (a) State the purpose of giving fringe benefits to 
employees. 

  £o¯õÍºPÐUS ÂÎ®¦ |ßø©PÒ AÎ¨£uß 
AÁ]¯zøuU TÖP. 

Or 

 (b) What is career planning? What are its objectives? 

  £oÁõ´¨¦ vmhªhÀ GßÓõÀ GßÚ? AÁØÔß 
÷|õUP[PÒ ¯õx? 

15. (a) What is the need for performance appraisal of 
employees? How is it done? 

  £o¯õÍº ö\¯ÀvÓß ©v¨¥k ö\´Áuß AÁ]¯® 
GßÚ? Ax GÆÁõÖ ö\´¯¨£kQÓx? 

Or 

 (b) Explain the procedure of employees grievance 
handling. 

  £o¯õÍºPÎß SøÓPøÍU øP¯õÐ® 
ö\¯À•øÓø¯ ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions of human resource management. 

 ©Ûu ÁÍ ÷©»õsø©°ß £oPøÍ ÂÁ›UP. 

17. Describe the steps in selection process. 

 öu›Ä ö\´²® ö\¯À•øÓ°ß £i{ø»PøÍ ÂÁ›UP. 

18. Explain various welfare measures provided by the 
organization to its employees. 

 {ÖÁÚ[PÒ £o¯õÍºPÐUS AÎUS® £À÷ÁÖ |»ß\õº 
|hÁiUøPPøÍ ÂÁ›UP. 

19. State the need for employee retention. As a HR Manager 
what strategies would you adopt to retain your 
employees? 

 £o¯õÍºPøÍ uUPøÁ¨£uß ÷uøÁø¯U TÖP. ©Ûu 
ÁÍ ÷©»õÍμõP £o¯õÍºPøÍ uUPøÁUP }Âº 
÷©ØöPõÒÐ® EzvPÒ ¯õøÁ? 

20. What are the causes of indiscipline among the employees? 
Suggest methods to develop discipline among employees. 

 £o¯õÍºPÎøh÷¯ {»Ä® JÊUPªßø©UPõÚ 
Põμn[PÒ ¯õøÁ? AÁºPÎøh÷¯ JÊUPzøu 
÷©®£kzxÁuØPõÚ •øÓPøÍ £›¢xøμUP. 

––––––––––––––– 



  

D–7708     

DISTANCE EDUCATION 

COMMON FOR M.B.A. 
(G)/IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/MM/SM/ 

FM/P&OM/COOPT. mgt DEGREE EXAMINATION, 
DECEMBER 2022. 

Third Semester 

MARKETING MAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define consumer behaviour. 

 ~Pº÷Áõº |hzøuø¯ Áøμ¯ÖUPÄ®. 

2. What is meant by packaging? 

 PmkuÀ GßÓõÀ GßÚ? 

3. What are the various elements of the marketing mix? 

 \¢øu¨£kzuÀ P»øÁ°ß £À÷ÁÖ TÖPÒ ¯õøÁ? 

4. What is skimming pricing? 

 HØÔ SøÓzuÀ Âø» {ºn¯® GßÓõÀ GßÚ? 

5. What are the different basis for competition? 

 ÷£õmiUPõÚ £À÷ÁÖ Ai¨£øhPÒ GßÚ? 
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6. Distinguish between product Mix and product line. 

 u¯õ›¨¦ P»øÁ ©ØÖ® u¯õ›¨¦ Á›ø\ø¯ ÷ÁÖ£kzxP. 

7. What is marketing Research? 

 \¢øu¨£kzuÀ Bμõ´a] GßÓõÀ GßÚ? 

8. What are features of global marketing? 

 E»PÍõÂ¯ \¢øu¨£kzu¼ß A®\[PÒ ¯õx? 

9. Why are warranties important to customers? 

 ÁõiUøP¯õÍºPÐUS EzuμÁõu[PÒ Hß •UQ¯®? 

10. Define Public Relations. 

 ©UPÒ öuõhº¤øÚ Áøμ¯ÖUPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Describe the Micro and macro factors influencing 
the marketing environment. 

  \¢øu¨£kzuÀ `Çø» £õvUS® ÷£μÍÄ ©ØÖ® 

~so¯ PõμoPøÍ ÂÁ›UPÄ®. 

Or 

 (b) What are the goal of product Mix? 

  u¯õ›¨¦ P»øÁ°ß ÷|õUP® GßÚ? 

12.  (a) What is market segmentation? What are the 
reasons to segment the market? 

  \¢øu¨ £S¨¦ GßÓõÀ GßÚ? \¢øuø¯¨ 

£S¨£uØPõÚ Põμn[PÒ ¯õøÁ? 

Or 

 (b) Explain the product life cycle concept. What are its 
uses? 

  u¯õ›¨¦ ÁõÌUøP _ÇØ] P¸zøu ÂÍUSP. Auß 

£¯ßPÒ GßÚ? 
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13.  (a) Describe the pricing methods for new product. 
  ¦v¯ u¯õ›¨¦UPõÚ Âø» {ºn¯ •øÓPøÍ 

ÂÁ›UPÄ®. 

Or 

 (b) Explain salient features of customer relationship 
Management. 

  ÁõiUøP¯õÍº EÓÄ {ºÁõPzvß •UQ¯ A®\[PøÍ 

ÂÍUSP. 

14.  (a) Write a short note on classification of consumer 
goods. 

  ~Pº÷Áõº ö£õ¸mPÎß ÁøP¨£õk £ØÔ ]Ö SÔ¨¦ 

u¸P. 

Or 

 (b) Explain the methods of product positioning. 
  u¯õ›¨¦ {ø»¨£kzuÀ •øÓPøÍ ÂÍUSP. 

15.  (a) Differentiate between Market Research and 
Marketing Research. 

  \¢øu Bμõ´a] ©ØÖ® \¢øu¨kzuÀ Bμõ´a] 

BQ¯ÁØÖUS Cøh÷¯ EÒÍ ÷ÁÖ£õkPøÍU TÖP. 

Or 

 (b) Define product. What are the essential 
characteristics of product? 

  u¯õ›¨ø£ Áøμ¯ÖUPÄ®. ö£õ¸Îß Azv¯õÁ]¯ 

£s¦PÒ ¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the different methods of evaluating the 
effectiveness of advertisement. 

 ÂÍ®£μ[PÎß ©v¨¥k ö\´¯ EuÄ® £À÷ÁÖ •øÓPøÍ 

ÂÍUSP. 
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17. Describe the various stages involved in the new product 
development with illustration. 

 ¦v¯ u¯õ›¨¦ ÷©®£õmiÀ EÒÍ £À÷ÁÖ {ø»PøÍ 

ÂÍUPzxhß ÂÁ›UPÄ®. 

18. Describe the various element of promotion mix with 
examples. 

 öuõhº¦ ö\¯À•øÓPøÍ £À÷ÁÖ TÖPøÍ 

GkzxUPõmkPÐhß ÂÁ›UPÄ®. 

19. Explain the base for Market Segmentation. 

 \¢øu £S¨¤ß AizuÍ[PøÍ ÂÁ›UP. 

20. Describe the socio – cultural factors influencing consumer 
behaviours. 

 ~Pº÷Áõº |hzøuø¯ £õvUS® \‰P P»õa\õμ PõμoPøÍ 

ÂÁ›UP. 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the term finance. 

 {v Áøμ¯Ö. 

2. What do you know about time value of money? 

 ÷|μzvß £n ©v¨¦ £ØÔ } AÔÁÚ ¯õøÁ? 

3. Give the meaning of Indifference point. 

 ©õÓõ¨¦ÒÎ SÔ¨¦ GÊxP. 

4. What is meant by financial leverage? 

 {v°¯À ö|®¦÷PõÀ GßÓõÀ GßÚ? 

5. Define capital structure. 

 ‰»uÚ Aø©¨¦ ÁøμÂ»UPn® GÊxP. 

6. Write short notes on Internal Rate of Return method. 

 Cøh{ø» «Ò Ãu •øÓ ]Ö SÔ¨¦ ÁøμP. 
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7. What is inventory management? 

 ö£õ¸Ò ÷©»õsø© GßÓõÀ GßÚ? 

8. What is an optimum credit policy? 

 AÝT»©õÚ Phß öPõÒøP GßÓõÀ GßÚ? 

9. What is working capital? 

 |øh•øÓ ‰»uÚ® GßÓõÀ GßÚ? 

10. Define management of cash. 

 öμõUP ÷©»õsø© Áøμ¯Ö. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What is Financial Management? What are its 
objectives? 

   {v°¯À ÷©»õsø© GßÓõÀ GßÚ? Auß 
÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) What is an optimum capital structure? Explain its 
essential features. 

   \›¯õÚ •uÀ Aø©¨¦ GßÓõÀ GßÚ? Auß 
]Ó¨¤¯À¦PøÍ ÂÁ›. 

12.  (a) A company issues Rs.10,00,000, 13% debentures at 
a discount of 5% the debentures are redeemable 
after 5 years at a premium of 5%. Calculate before 
tax and after lax cost of debt, if the tax rate is 50%. 

   J¸ {Ö©® ¹.10,00,000&UPõÚ 13% Phß 
£zvμ[PøÍ 5% ÁmhzvÀ öÁÎ°kQÓx. CøÁ 5 
BskPÎÀ 5% •øÚ©zvÀ «mPzuUPøÁ. Á¸©õÚ 
Á› 50% BUP öPõsk Á›US •¢øu¯ ©ØÖ® 
Á›US ¤ß ‰»uÚ Qμ¯zøu PnUQkP. 

Or 
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 (b) Define cost of capital. Explain its components. 

   ‰»uÚ Qμ¯® GßÓõÀ GßÚ? Auß TÖPøÍ 
ÂÍUSP. 

13.  (a) Compute the operating, financial and combined 
beverages from the following data; 

  Sales 50,000 units at Rs.12 per unit 

  Variable cost Rs.8 per unit 

  Fixed cost Rs.90,000 (including 10% interest on  
Rs.2,50,000) 

   R÷Ç öPõkUP¨£mkÒÍ ÂÁμ[PÎ¼¸¢x 
|øh•øÓ, {v°¯À ©ØÖ® ö©õzu ö|®¦÷Põø» 
PnUQkP. 

ÂØ£øÚ 50,000 A»SPÒ ¹.12 Ãu® 

©õÖ£k® ö\»ÄPÒ A»SPÒ ¹.8 Ãu® 

{ø»a ö\»ÄPÒ ¹.90,000 (10% Ámi°À Á[QU 
Phß ¹.2,50,000 Em£h) 

Or 

 (b) Explain the effects of over capitalization. 

   ªøP ‰»uÚzvß ÂøÍÄPÒ ¯õøÁ? 

14.  (a) Explain various types of working capital. 

   |øh•øÓ •u¼ß ÁøPPøÍ ÂÍUSP. 

Or 

 (b) Explain Capital Budgeting Process. 

   ‰»uÚ ÁμÄ ö\»Ä vmhzvß ö\¯À•øÓø¯ 
ÂÍUSP. 
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15.  (a) Discuss the factors considering the receivable size. 

   ö£ÓzuUP AÍøÁ {ºn°US® PõμoPøÍ¨ £ØÔ 
ÂÁõv. 

Or 

 (b) What is a stable dividend policy? What are its 
necessity? 

   {μ¢uμ £[Põuõ¯U öPõÒøP GßÓõÀ GßÚ? 
AuØPõÚ ÷uøÁø¯ ÂÁ›. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions of financial Management. 

 {v ÷©»õsø©°ß ö\¯À£õkPøÍ ÂÍUSP. 

17. What are the problems in determining cost of capital? 

 ‰»uÚ Qμ¯zøu wº©õÛ¨£vÀ EÒÍ ¤μa\øÚPÒ 
¯õøÁ? 

18. Anbu Company Ltd is considering to purchase a new 
machine, which costs Rs.4,00.000. Earnings after tax are 
expected to be as follows 

Year Cash inflow Rs. Present value factor 
at 10% return 

1 1,20,000 0.909 

2 1,60,000 0.826 

3 2,00,000 0.751 

4 1,20,000 0.683 

5 80,000 0.621 

Calculate 

(a) Net Present Value 

(b) Profitability Index. 
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Aß¦ {ÖÁÚ® ¹.4,00,000 ©v¨¤À J¸ C¯¢vμ® Áõ[P 

£›^¼zx Á¸QÓx. Á›US¨¤ß EÒÍ Á¸Áõ´ R÷Ç 

uμ¨£mkÒÍx. 

Bsk Á¸Áõ´ ¹. 10% ÁmiÃuzvÀ 

¹£õ°ß |h¨¦ 

©v¨¦ 

1 1,20,000 0.909 

2 1,60,000 0.826 

3 2,00,000 0.751 

4 1,20,000 0.683 

5 80,000 0.621 

 (A) {Pμ |h¨¦ ©v¨¦ ©ØÖ® 

 (B) C»õ£U SÔ±mk Gs ©ØÖ® BQ¯ÁØøÓU 

PnUQkP. 

19. Bharathi Ltd expects an annual EBIT of Rs.1,00,000. The 

company has Rs.4,00,000 in 10% debentures. The 

capitalization rate is 12.5%. The company proposes to 

issue additional equity shares of Rs. 1,00,000 and use the 

proceeds for redemption of debentures of Rs. 1,00,000. 

Calculate the value of firm (V) and the overall cost of 

capital (Ko). 
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 £õμv {ÖÁÚzvß Ámi ©ØÖ® Á›US •¢øu¯ C»õ£® 
¹.1,00,000 {ÖÁÚzvß 10% PhÜmk¨ £zvμ[PÒ 
¹.4,00,000. £[SPÒ «uõÚ Gvº£õºUP¨£k® Á¸Áõ´ 
12.5% ¹.1,00,000&UPõÚ ÷|ºø© £[SPøÍ öÁÎ°mk 
AzöuõøPø¯ ¹.1,00,000&UPõÚ PhÜmk¨ £zvμ[PøÍ 
«mP •iÄ ö\´¯¨£mkÒÍx. {ÖÁÚzvß ©v¨ø£²® 

(V) ©ØÖ® ö©õzu AÀ»x {øÓ°mh ‰»uÚ Qμ¯zøu 

(Ko) PnUQkP. 

20. What is cash management? What are the motives of 
holding cash? 

 öμõUP ÷©»õsø© GßÓõÀ GßÚ? öμõUPzøu øPÁ\® 
øÁzxU öPõÒÁuß ÷|õUP[PÒ ¯õøÁ? 

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Services.  

 ÷\øÁPÒ £ØÔ Áøμ¯ÖUP. 

2. What is the objective of positioning? 

 {ø»¨£hzxu¼ß ÷|õUP® GßÚ? 

3. What is customer relationship management? 

 ÁõiUøP¯õÍº EÓÄ•øÓ ÷©»õsø© GßÓõÀ GßÚ? 

4. What is relationship marketing? 

 EÓÄ•øÓ \¢øu°¯À GßÓõÀ GßÚ? 

5. What is customer Loyalty? 

 ÁõiUøP¯õÍº |®¤UøP GßÓõÀ GßÚ? 

6. What is service quality dimension? 

 ÷\øÁ uμ £›nõ©® GßÓõÀ GßÚ? 

Sub. Code 
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7. Define customer service. 

 ÁõiUøP¯õÍº ÷\øÁ £ØÔ Áøμ¯ÖUP. 

8. What is classification of services? 

 ÷\øÁPÎß ÁøP¨£õk GßÓõÀ GßÚ? 

9. Write a note on transport service marketing. 

 ÷£õUSÁμzx ÷\øÁ \¢øu°¯À £ØÔ SÔ¨¦ ÁøμP. 

10. Why hospitality is important in-service marketing? 

 ÷\øÁ \¢øu°¯¼À Â¸¢÷uõ®£À Hß •UQ¯zxÁ® 

Áõ´¢ux? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions. Choosing either (a) or (b). 

11.  (a) Explain the developments in service marketing. 

   ÷\øÁ \¢øu°¯¼À EÒÍ •ß÷ÚØÓ[PøÍ ÂÍUSP. 

Or 

 (b) How would you make a market opportunity always 
for a new BPO entrant? 

  J¸ ¦v¯ BPO ~øÇÄUPõÚ \¢øu \¢uº¨£zøu 

GÆÁõÖ }[PÒ ö\´¯ •i²®? 

12.  (a) What are the elements of services marketing mix? 

   ÷\øÁ \¢øu°¯À P»øÁ°ß TÖPÒ ¯õøÁ? 

Or 

 (b) Discuss the marketing mix for service industries. 

   ÷\øÁ öuõÈØ\õø»PÐUPõÚ \¢øu°¯À P»øÁ £ØÔ 

ÂÁõvUP. 
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13.  (a) Explain the role of positioning in service marketing. 

   ÷\øÁ \¢øu°¯À {ø»¨£õmiß £[QøÚ ÂÍUSP. 

Or 

 (b) “Service Marketing is a game of promises.” — 
Explain. 

   “÷\øÁ \¢øu°¯À Gß£x EÖv¯Îzu¼ß 

ÂøÍ¯õmk”&ÂÍUSP. 

14.  (a) What are the various pricing methods in service 
product? 

   ÷\øÁ ö£õ¸Îß £À÷ÁÖ Âø»°kuÀ •øÓPøÍ 

TÖP. 

Or 

 (b) How far CRM is important in services marketing? 

   ÷\øÁPÒ \¢øu°¯¼À ÁõiUøP¯õÍº EÓÄ 

÷©»õsø© GÆÁõÖ EÒÍx? 

15.  (a) Describe the tourism marketing strategies in India. 

   C¢v¯õÂÀ _ØÖ»õ \¢øu°¯À ²UvPøÍ ÂÁ›UP. 

Or 

 (b) Explain marketing of bank services in India. 

   C¢v¯õÂÀ Á[Q°¯À ÷\øÁPÎß \¢øu°¯ø» 

ÂÍUSP.   

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the classification of services in service marketing. 

 ÷\øÁ \¢øu°¯¼À ÷\øÁPÎß ÁøP¨£õmiøÚ 

ÂÁõvUP. 

17. Explain the bases for market segmentation in services 
marketing. 

 ÷\øÁPÒ \¢øu°¯¼À \¢øu £S¨£õ´ÂØPõÚ ‰»[PøÍ 

ÂÍUSP. 



D–7711 
  4

18. Describe the dimensions of positioning in service 
marketing. 

 ÷\øÁ \¢øu°¯¼À {ø»¨£õmiß £›©õn[PøÍ 

ÂÁ›UP. 

19. Choose a service company with which you are familiar 
and show how each of the seven elements (7ps) of 
integrated service management applies. 

 E[PÐUS £›a\¯©õÚ ÷\øÁ P®ö£Ûø¯ ÷uºÄ ö\´P 

©ØÖ® J¸[Qøn¢u ÷\øÁ ÷©»õsø©°ß HÊ TÖPÒ 

(7ps) GÆÁõÖ ö\¯À£kQÓx Gß£øuUPõmkP. 

20. How do you market educational services in India? 

 C¢v¯õÂÀ PÀÂ ÷\øÁPøÍ GÆÁõÖ }[PÒ 

\¢øu¨£kzxÃº? 

  

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (G)/M.B.A. (MM) DEGREE 
EXAMINATION, DECEMBER 2022. 

Third Semester 

PROMOTIONAL MANAGEMENT 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you understand by sales promotion? 

 ÂØ£øÚ FUSÂ¨¦ £ØÔ }[PÒ AÔÁx GßÚ? 

2. What is advertisement in marketing mix? 

 \¢øu°¯À P»øÁ°ß ÂÍ®£μ® GßÚ? 

3. What is promotional campaign? 

 ÂÍ®£μ ¤μa\õμ® GßÓõÀ GßÚ? 

4. What is the meaning of advertising? 

 ÂÍ®£μzvß ö£õ¸Ò GßÚ? 

5. List down any two advertising agencies. 

 H÷uÝ® Cμsk ÂÍ®£μ {ÖÁÚ[PøÍ¨ £mi¯¼kP. 
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6. Write a note on Media research. 

 FhP Bμõ´a] £ØÔ J¸ SÔ¨¦ ÁøμP. 

7. What do you understand by personal selling? 

 uÛ|£º ÂØ£øÚ £ØÔ }[PÒ AÔÁx GßÚ? 

8. What is meant by publicity? 

 £¨Î]mi GßÓõÀ GßÚ? 

9. What is meant by “Reseller support’? 

 ©ÖÂØ£øÚ¯õÍº BuμÄ GßÓõÀ GßÚ? 

10. What is sales force management? 

 ÂØ£øÚ \Uv ÷©»õsø© GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the objectives of sales promotion? 

   ÂØ£øÚ FUSÂ¨¤ß ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) What are the various objectives of advertising? 

   ÂÍ®£μzvß £À÷ÁÖ ÷|õUP[PÒ ¯õøÁ? 

12. (a) What are the main features of advertising? 

  ÂÍ®£μzvß ¤μõuÚ ]Ó¨¤¯À¦PÒ ¯õøÁ? 

Or 

 (b) Explain the activities in advertising agency. 

  ÂÍ®£μ {ÖÁÚzvß |hÁiUøPPøÍ ÂÍUSP. 
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13. (a) Distinguish between advertisement and publicity. 

  ÂÍ®£μ® ©ØÖ® £¨Î]mi°øÚ ÷ÁÖ£kzvU 
PõmkP. 

Or 

 (b) How would you measure advertising effectiveness? 

  ÂÍ®£μ ö\¯À E¸ÁõUPzøu GÆÁõÖ }[PÒ 
AÍÂkÃºPÒ? 

14. (a) Discuss the characteristics of sales force 
management. 

  ÂØ£øÚ \Uv ÷©»õsø©°ß Snõv\¯[PøÍ 
ÂÁõvUP. 

Or 

 (b) What are the characteristics of personal selling?  

  uÛ |£º ÂØ£øÚ°ß Snõv\¯[PÒ ¯õøÁ? 

15. (a) Discuss the trends in personal selling. 

  uÛ |£º ÂØ£øÚ°ß ÷£õUQøÚ ÂÁõvUP. 

Or 

 (b) Explain the various process involved in recruitment 
of salesman. 

  ÂØ£øÚ¯õÍº Bm÷\º¨¤À EÒÍ £À÷ÁÖ 
ö\¯À•øÓPøÍ ÂÍUSP. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the steps involved in promotional campaign with 
suitable examples.  

 ÂÍ®£μ ¤μa\õμzvÀ EÒÍ £i{ø»PøÍ ö£õ¸zu©õÚ 
Euõμn[PÐhß ÂÁõvUP. 
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17. Examine the factors to be considered while selecting an 
advertising agency. 

 ÂÍ®£μ {ÖÁÚzøu ÷uºÄ ö\´²® ö£õÊx PÁÛUP¨£h 
÷Ási¯ PõμoPøÍ B´Ä ö\´P. 

18. Explain the steps involved in advertising media planning. 

 ÂÍ®£μ FhP vmhªh¼À EÒÍ £i{ø»PøÍ ÂÍUSP. 

19. Discuss the ethics in promotional programme. 

 ÂÍ®£μ vmhzvÀ EÒÍ ö|Ô•øÓPøÍ ÂÁõvUP. 

20. Explain the different types of consumer sales promotion. 

 ~Pº÷Áõº ÂØ£øÚ¨ ö£¸UPzvß £À÷ÁÖ ÁøPPøÍ 
ÂÍUSP. 

—————— 



  

D–7717     

DISTANCE EDUCATION 

Common For M.B.A. (G) & M.B.A. (MM)  
DEGREE EXAMINATION, DECEMBER 2022. 

Third Semester 

PRODUCT MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a product? 

 ö£õ¸Ò GßÓõÀ GßÚ? 

2. What do you understand by New Product Development? 

 ¦v¯ ö£õ¸Ò E¸ÁõUP® £ØÔ }[PÒ AÔÁx GßÚ? 

3. What is meant by launching? 

 öÁÎ±k GßÓõÀ GßÚ? 

4. What is FMCG? 

 FMCG GßÓõÀ GßÚ? 

5. What is Creativity? 

 £øh¨£õØÓÀ GßÓõÀ GßÚ? 

6. What is product research? 

 ö£õ¸Ò Bμõ´a] GßÓõÀ GßÚ? 

Sub. Code 
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7. What is 7s framework? 

 7s Pmhø©¨¦ GßÓõÀ GßÚ? 

8. What do you mean by product positioning? 

 ö£õ¸Ò {ø»¨£õk GßÓõÀ GßÚ? 

9. What is meant by Brand equity? 

 ¤μõsm £[SPÒ GßÓõÀ GßÚ? 

10. What do you understand by Product Life Cycle (PLC)? 

 ö£õ¸Ò ÁõÌUøP _ÇØ] £ØÔ }[PÒ AÔÁx GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Describe the role of product managers. 

   ö£õ¸Ò  ÷©»õÍºPÎß £[QøÚ ÂÁ›UP. 

Or 

 (b) State the barriers to the successful development of 
new products. 

   ¦v¯ ö£õ¸mPÒ u¯õ›¨¤ØPõÚ öÁØÔPμ©õÚ 

•ß÷ÚØÓzvØPõÚ  uøhPÒ ¯õøÁ? 

12.  (a) What are the major bottlenecks in new product 
development? 

   ¦v¯ ö£õ¸Ò u¯õ›¨¦ ÁÍºa]°À EÒÍ •UQ¯ 

Cøh³ÖPÒ ¯õøÁ? 

Or 

 (b) What are the key considerations in designing a 
positioning strategy for a product? 

   J¸ ö£õ¸ÐUPõÚ {ø»¨£kzx® ²Uvø¯ 

ÁiÁø©US®ö£õÊx PÁÛUP¨£h ÷Ási¯ 

A®\[PÒ ¯õøÁ? 
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13.  (a) Write a note on 7s framework’s usage in new 
product development. 

   7s Pmhø©¨¦ ©ØÖ® ¦v¯  ö£õ¸Ò ÁÍºa]°À Auß 

£¯ß£õmiøÚ £ØÔ SÔ¨¦ ÁøμP. 

Or 

 (b) Explain the concept development and testing. 

   P¸zx ÁÍºa] ©ØÖ® ÷\õuøÚ°øÚ ÂÍUSP. 

14.  (a) Explain product positioning suitable example. 

   ö£õ¸Ò u¯õ›¨¦ {ø»¨£õmiøÚ Euõμnzxhß 

ÂÍUSP. 

Or 

 (b) Trace the latest trends in packaging. 

   ÷£U÷Pâ[QÀ EÒÍ |ÃÚ ÷£õUSPøÍ TÖP. 

15.  (a) What are the decisions required in the 
operationalization of a product life cycle? 

   ö£õ¸Ò ÁõÌÄ _ÇØ]°ß ö\¯À£õmiÀ 

÷uøÁ¨£kQßÓ •iöÁkzuÀPÒ ¯õøÁ? 

Or 

 (b) What the help of appropriate examples, explain the 
reasons for product failures. 

  ö£õ¸zu©õÚ Euõμn[PÒ EuÂ²hß, ö£õ¸Ò 

u¯õ›¨¤ØPõÚ ÷uõÀÂPøÍ Põμn[PÐhß ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain various types of products with suitable examples. 

 ö£õ¸Ò u¯õ›¨¦PÎß £À÷ÁÖ ÁøPPøÍ ö£õ¸zu©õÚ 

Euõμn[PÐhß ÂÍUSP. 
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17. Explain various steps involved in new product 
development. 

 ¦v¯ ö£õ¸Ò ÁÍºa]°À Dk£mkÒÍ £À÷ÁÖ 

£i{ø»PøÍ ÂÍUSP. 

18. Describe Product Life Cycle. 

 ö£õ¸Ò ÁõÌUøP _ÇØ] £ØÔ ÂÁ›UP. 

19. Why is environmental analysis important for product 
manager? 

 ö£õ¸Ò u¯õ›¨¦ ÷©»õÍ¸UPõP `ÇÀ B´Ä Hß 

•UQ¯zxÁ® Áõ´¢ux? 

20. Describe various brand-positioning strategies. Give 
examples. 

 £À÷ÁÖ ¤μõsm {ø»¨£õk ²UvPøÍ ÂÁ›UP. 

Euõμn[PÒ u¸P. 

  

———————— 
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DISTANCE EDUCATION 

M.B.A. (MM) DEGREE EXAMINATION, DECEMBER 2022. 

Fourth Semester 

INTERNATIONAL MARKETING 

(CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Define — Marketing. 

 Áøμ¯ÖUP – \¢øu¨£kzuÀ. 

2. What is Marketing Mix? 

 \¢øu¨£kzuÀ P»øÁ GßÓõÀ GßÚ? 

3. Define Buyer Behaviour. 

 Áõ[S£Á›ß |hzøuø¯ Áøμ¯ÖUPÄ®. 

4. What do you mean by the term Market Segmentation? 

 \¢øu¨ ¤›Ä GßÓ ö\õÀ¼ß Aºzu® GßÚ? 

5. What is Branding? 

 ¤μõsi[ GßÓõÀ GßÚ? 

6. Define Pricing. 

 Âø»ø¯ Áøμ¯ÖUPÄ®. 
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7. State any two objectives of advertisement. 

 ÂÍ®£μzvß H÷uÝ® Cμsk ÷|õUP[PøÍU SÔ¨¤hÄ®. 

8. Explain AIDA. 

 AIDA £ØÔ ÂÍUPÄ®. 

9. What is the role of MIS? 

 MIS Cß £[S GßÚ? 

10. What do you mean by channel development? 

 ÷\ÚÀ ÷©®£õk GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Describe the objectives of marketing.  

  \¢øu¨£kzu¼ß ÷|õUP[PøÍ ÂÁ›UPÄ®. 

Or 

 (b) Extract the various functions of marketing. 

  \¢øu¨£kzu¼ß £À÷ÁÖ ö\¯À£õkPøÍ 

¤›zöukUPÄ®. 

12. (a) Discover the steps to be followed in new product 
introduction.  

  ¦v¯ u¯õ›¨¦ AÔ•PzvÀ ¤ß£ØÓ ÷Ási¯ 

£iPøÍU PshÔ¯Ä®. 

Or 

 (b) Discuss the nature and scope of International 
Marketing. 

  \ºÁ÷u\ \¢øu¨£kzu¼ß ußø© ©ØÖ® ÷|õUPzøu¨ 

£ØÔ ÂÁõvUPÄ®. 
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13. (a) Discuss the features of Consumer Behaviour.  

  ~Pº÷Áõº |hzøu°ß A®\[PøÍ¨ £ØÔ 

ÂÁõvUPÄ®. 

Or 

 (b) Enumerate the product life cycle concept in global 
context. 

  E»PÍõÂ¯ `Ç¼À u¯õ›¨¦ ÁõÌUøP _ÇØ]°ß 

P¸zøu PnUQk[PÒ. 

14. (a) Summarise the advantages of branding.  

  ¤μõsi[Qß |ßø©PøÍ _¸UPÄ®. 

Or 

 (b) Discuss the kinds of pricing.  

  Âø» {ºn¯® ÁøPPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

15. (a) Explain the objectives of promotion. 

  £uÂ E¯ºÄUPõÚ ÷|õUP[PøÍ ÂÍUSP.  

Or 

 (b) Point out the types of intermediaries in 
international distribution. 

  \ºÁ÷u\ Â{÷¯õPzvÀ EÒÍ CøhzuμPºPÎß 

ÁøPPøÍ  _miUPõmhÄ®. 

SECTION C — (3  10 = 30 marks) 

Answer any THREE from the following questions. 

16. Explain and analyze the various international marketing 
approaches organizations can adopt. 

 {ÖÁÚ[PÒ ¤ß£ØÓUTi¯ £À÷ÁÖ \ºÁ÷u\ 

\¢øu¨£kzuÀ AqS •øÓPøÍ ÂÍUQ £S¨£õ´Ä 

ö\´²[PÒ. 
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17. “Product planning is one of the important fundamental 
decisions for successful international marketing”. Justify. 

 ‘‘u¯õ›¨¦ vmhªhÀ Gß£x öÁØÔPμ©õÚ \ºÁ÷u\zvØPõÚ 

•UQ¯©õÚ Ai¨£øh •iÄPÎÀ JßÓõS® 

\¢øu¨£kzuÀ’’. {¯õ¯¨£kzx. 

18. Discuss the various pricing methods used in international 
marketing. 

 \ºÁ÷u\ \¢øu¨£kzu¼À £¯ß£kzu¨£k® £À÷ÁÖ Âø» 

•øÓPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

19. Articulate the importance of advertising media. 

 ÂÍ®£μ FhPzvß •UQ¯zxÁzøu ÂÍUPÄ®. 

20. Differentiate between Direct and Indirect distribution 
system.  

 ÷|μi ©ØÖ® ©øÓ•P Â{÷¯õP •øÓPøÍ ÷ÁÖ£kzx[PÒ. 

 

—————— 
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DISTANCE EDUCATION 

M.B.A. (MM) DEGREE EXAMINATION, DECEMBER 2022. 

Fourth Semester 

LOGISTICS MARKETING AND TECHNOLOGY 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Market? 

 \¢øu GßÓõÀ GßÚ? 

2. Explain Marketing environment. 

 \¢øu¨£kzuÀ `Çø» ÂÍUS[PÒ. 

3. What is product mix? 

 u¯õ›¨¦ P»øÁ GßÓõÀ GßÚ? 

4. Explain price mix. 

 Âø» P»øÁø¯ ÂÍUS[PÒ. 

5. Expand AIDA. 

 AIDA I Â›ÁõUS[PÒ. 

6. What do you mean by publicity? 

 ÂÍ®£μ® GßÓõÀ GßÚ? 
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7. Give some examples of a company using a new technology 
to manage their products successfully in a global supply 
chain. 

 E»PÍõÂ¯ Â{÷¯õPa \[Q¼°À u[PÒ u¯õ›¨¦PøÍ 
öÁØÔPμ©õP {ºÁQUP J¸ {ÖÁÚ® ¦v¯ 
öuõÈÀ~m£zøu¨ £¯ß£kzxÁuØPõÚ ]» 
Euõμn[PøÍU öPõk[PÒ. 

8. What is software evaluation? 

 ö©ßö£õ¸Ò ©v¨¥k GßÓõÀ GßÚ? 

9. Expand RFID. 

 RFID – Â›ÁõUS. 

10. Explain Transport technology. 

 ÷£õUSÁμzx öuõÈÀ~m£zøu ÂÍUS[PÒ. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Distinguish between 3PL and 4PL services. 

  3PL ©ØÖ® 4PL ÷\øÁPøÍ ÷ÁÖ£kzx[PÒ. 

Or 

 (b) Write short notes on service positioning. 

  ÷\øÁ {ø»¨£kzuÀ £ØÔ¯ ]Ö SÔ¨¦PøÍ 
GÊuÄ®. 

12. (a)  Explain the stages of service life cycle.  

  ÷\øÁ ÁõÌUøP _ÇØ]°ß {ø»PøÍ ÂÍUS[PÒ. 

Or 

 (b) Analyze the new product pricing strategies. 

  ¦v¯ u¯õ›¨¦ Âø» EzvPøÍ £S¨£õ´Ä 
ö\´²[PÒ. 
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13. (a) Point out the importance of advertisement. 

  ÂÍ®£μzvß •UQ¯zxÁzøu _miUPõmk[PÒ. 

Or 

 (b) How to budget for promotional expenses? 

  ÂÍ®£μa ö\»ÄPÐUS G¨£i £möám ÷£õkÁx? 

14. (a) What technologies are used in decisions at national 
level?  

  ÷u]¯ AÍÂ»õÚ •iÄPÎÀ GßÚ 
öuõÈÀ~m£[PÒ £¯ß£kzu¨£kQßÓÚ? 

Or 

 (b) What are the major types of supply chain software? 

  Â{÷¯õPa \[Q¼ ö©ßö£õ¸Îß •UQ¯ ÁøPPÒ 
¯õøÁ? 

15. (a) How technology can simplify billing?  

  öuõÈÀ~m£® G¨£i ¤À¼[øP GÎuõUSQÓx? 

Or 

 (b) Explain about mapping software. 

  ÷©¨¤[ ö©ßö£õ¸Ò £ØÔ ÂÍUPÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE from the following questions. 

16. What is the modern marketing system? 

 |ÃÚ \¢øu¨£kzuÀ Aø©¨¦ GßÓõÀ GßÚ? 

17. List out the uses of BCG product portfolio. 

 BCG u¯õ›¨¦ ÷£õºmL÷£õ¼÷¯õÂß £¯ß£õkPøÍ 
£mi¯¼k[PÒ. 
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18. Analyse the distribution mix decisions at national level. 

 ÷u]¯ AÍÂÀ Â{÷¯õP P»øÁ •iÄPøÍ £S¨£õ´Ä 
ö\´¯Ä®. 

19. Discuss the emerging technologies in supply chain of a 
product. 

 J¸ ö£õ¸Îß Â{÷¯õPa \[Q¼°À ÁÍº¢x Á¸® 
öuõÈÀ~m£[PøÍ¨ £ØÔ ÂÁõvUPÄ®. 

20. Explain the advancement in shipping technology. 

 P¨£À öuõÈÀ~m£zvÀ HØ£mkÒÍ •ß÷ÚØÓzøu 
ÂÍUPÄ®. 

—————— 
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DISTANCE EDUCATION 

M.B.A. (MM) DEGREE EXAMINATION, DECEMBER 2022. 

Fourth Semester 

QUALITY MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Give the meaning of Quality. 

 uμ® Gß£uß ö£õ¸øÍU öPõk[PÒ. 

2. What is six sigma concept? 

 ]Uì ]U©õ P¸zx GßÓõÀ GßÚ? 

3. Define Quality Assurance. 

 uμ EzuμÁõuzøu Áøμ¯ÖUPÄ®. 

4. What is Quality control? 

 uμU Pmk¨£õk GßÓõÀ GßÚ? 

5. What is vendor quality? 

 ÂØ£øÚ¯õÍº uμ® GßÓõÀ GßÚ? 

6. Explain Quality circles. 

 uμ Ámh[PøÍ ÂÍUS[PÒ. 
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7. What is Business Process Re Engineering? 

 ÁoP ö\¯À•øÓ ©Ö ö£õÔ°¯À GßÓõÀ GßÚ? 

8. What is Quality Manual? 

 uμ øP÷¯k GßÓõÀ GßÚ? 

9. What is quality review? 

 uμ ©v¨£õ´Ä GßÓõÀ GßÚ? 

10. Explain the leadership in management. 

 {ºÁõPzvÀ uø»ø©zxÁzøu ÂÍUS[PÒ. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) State the importance of Quality. 

   uμzvß •UQ¯zxÁzøu TÖ[PÒ. 

Or 

 (b) Bring out the need for quality. 

   uμzvß ÷uøÁø¯ öÁÎ¨£kzx[PÒ. 

12.  (a) Explain Juran’s roadmap towards quality planning. 

   uμ©õÚ vmhªhø» ÷|õUQ¯ áüμõÛß Áøμ£hzøu 

ÂÍUSP. 

Or 

 (b) Describe Zero defect manufacturing to be considered 
in implementation of quality assurance. 

   uμ EzuμÁõuzøu ö\¯À£kzxÁvÀ P¸zvÀ öPõÒÍ 

÷Ási¯ §äâ¯ SøÓ£õk EØ£zvø¯ ÂÁ›UPÄ®. 
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13.  (a) Write a short note on history of TQM. 

   TQM Áμ»õØÔß J¸ ]Ö SÔ¨ø£ GÊuÄ®. 

Or 

 (b) What are the benefits of ISO 9000 series? 

   ISO 900 öuõh›ß |ßø©PÒ GßÚ? 

14.  (a) Why is leadership important in TQM? 

   TQM CÀ uø»ø© Hß •UQ¯©õÚx? 

Or 

 (b) What leadership qualities support TQM in 
organization? 

   {ÖÁÚzvÀ TQM I Bu›US® uø»ø©¨ £s¦PÒ 

GßÚ? 

15.  (a) What is in a quality manual? 

   uμ©õÚ øP÷¯miÀ GßÚ C¸UQÓx? 

Or 

 (b) Why is global bench marking important in TQM? 

  TQM CÀ E»PÍõÂ¯ ö£ga SÔ¨£x Hß? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE from the following questions. 

16. Why quality management system is necessary? 

 uμ÷©»õsø© Aø©¨¦ Hß AÁ]¯®? 

17. Explain the role of MNC’s in emergence of global quality. 

 E»PÍõÂ¯ uμzvÀ MNC Cß £[øP ÂÍUS[PÒ. 
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18. List out the barriers to TQM. 

 TQM UPõÚ uøhPøÍ £mi¯¼k[PÒ. 

19. Bring out the connection of leadership and commitment 
in TQM. 

 TQM CÀ uø»ø© ©ØÖ® Aº¨£o¨¤ß öuõhºø£ 

öÁÎ¨£kzx[PÒ. 

20. State the elements of Total Quality Control. 

 ö©õzu uμU Pmk¨£õmiß TÖPøÍU SÔ¨¤hÄ®. 

———————— 
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DISTANCE EDUCATION 

Common for M.B.A.(G) & M.B.A. (MM) DEGREE 
EXAMINATION, DECEMBER 2022. 

Fourth Semester 

STRATEGIC RETAIL MANAGEMENT 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define strategic Management. 

 ²Uv ÷©»õsø© £ØÔ Áøμ¯ÖUP. 

2. Give an example of mission statement. 

 £o ÁõUQ¯zøu Euõμnzxhß TÖP. 

3. What is environmental appraisal? 

 `ÇÀ ©v¨¥k GßÓõÀ GßÚ? 

4. What is meant by PEST? 

 PEST GßÓõÀ ö£õ¸Ò GßÚ? 

5. What is the use of GE Nine cell analysis? 

 GE Jß£x ö\À B´Âß £¯ß GßÚ? 

6. What is internal environment? 

 EÒ `ÇÀ GßÓõÀ GßÚ? 
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7. What is corporate restructuring? 

 {Ö© ©Ö^μø©¨¦ GßÓõÀ GßÚ? 

8. Explain the concept of synergy. 

 Tmk CønÂß P¸zvøÚ ÂÍUSP. 

9. What do you understand by Corporate Governance? 

 {Ö© BÐøP £ØÔ }[PÒ AÔÁx GßÚ? 

10. Write a note on Retail strategy Audit. 

 ]À»øÓ ²Uv uoUøP°øÚ £ØÔ J¸ SÔ¨¦ ÁøμP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the reasons for formulating strategy? 

  ²Uvø¯ E¸ÁõUSÁuØPõÚ Põμn[PÒ ¯õøÁ? 

Or 

 (b) Explain the role of retail strategists. 

  ]À»øÓ ²UvPÎß £[QøÚ ÂÍUSP. 

12. (a) Differentiate internal environment and external 
environment. 

  EÒ`ÇÀ ©ØÖ® ¦Ó`Çø» ÷ÁÖ£kzvU PõmkP. 

Or 

 (b) Discuss the importance of Strategic Management. 

  ²Uv ÷©»õsø©°ß •UQ¯zxÁzøu ÂÁõvUP. 

13. (a) Write notes on stability strategies. 

  {ø»zußø© ²UvPÒ £ØÔ SÔ¨¦ ÁøμP. 

Or 
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 (b) Write notes on Combination strategies. 

  Tmk ²UvPÒ £ØÔ SÔ¨¦ ÁøμP. 

14. (a) Write a note on BCG Matrix. 

  BCG ÷©m›Uì £ØÔ J¸ SÔ¨¦ ÁøμP. 

Or 

 (b) Write a note on blue ocean strategy. 

  Fuõ \•zvμ ²Uv £ØÔ J¸ SÔ¨¦ ÁøμP. 

15. (a) What are the systems in strategy implementation? 

  ²Uvø¯ Pmk¨£kzxu¼À EÒÍ Aø©¨¦ •øÓPÒ 

¯õøÁ? 

Or 

 (b) What are the steps involved in strategy 

implementation? 

  ²Uvø¯ Pmk¨£kzxu¼À EÒÍ £i{ø»PÒ 

¯õøÁ? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the features of a mission statement? 

 £o TØÔß ]Ó¨¤¯À¦PÒ ¯õøÁ? 

17. Explain the nature and significance of strategy. 

 ²Uv°ß C¯À¤øÚ²® •UQ¯zxÁzøu²® ÂÍUSP. 
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18. Explain Porter’s five forces Model.  

 ÷£õºhºì (Porter’s) I¢x \UvPÒ ©õv›ø¯ ÂÍUSP. 

19. Explain in detail Mckinsey’s 7s framework. 

 ö©UQßêì 7s Pmhø©¨¤øÚ Â›ÁõP ÂÍUSP. 

20. Discuss the vital role of people factor in strategy 
implementation. 

 ²Uvø¯ Pmk¨£kzxu¼À EÒÍ ©UPÒ Põμo°ß •UQ¯ 
£[QøÚ ÂÁõvUP. 

—————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. Define growth. 

 ÁÍºa]ø¯ Áøμ¯ÖUPÄ®. 

2. What is prioritizing growth? 

 ÁÍºa]US •ßÝ›ø© AÎ¨£x Gx? 

3. What is meant by vertical growth? 

 ö\[Szx ÁÍºa] GßÓõÀ GßÚ? 

4. Why need for software? Give one reasons. 

 ö©ßö£õ¸Ò Hß ÷uøÁ? J¸ PõμnzøuU TÖ[PÒ. 

5. What is supportive organisation? 

 BuμÄ Aø©¨¦ GßÓõÀ GßÚ? 

6. Define communication. 

 öuõhºø£ Áøμ¯ÖUPÄ®. 
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7. What is resource mix? 

 ÁÍ P»øÁ GßÓõÀ GßÚ? 

8. What do you understand by Network? 

 ö|möÁõºU ‰»® }[PÒ GßÚ ¦›¢xöPõÒQÕºPÒ? 

9. Define innovation. 

 ¦xø©ø¯ Áøμ¯ÖUPÄ®. 

10. What is rapid growth? 

 ÂøμÁõÚ ÁÍºa] GßÓõÀ GßÚ?   

SECTION B — (5 × 5 = 25 marks) 

Answer the ALL questions, choosing either (a) or (b). 

11.  (a) Write the advantages of growth management. 

   ÁÍºa] {ºÁõPzvß |ßø©PøÍ GÊx[PÒ. 

Or 

 (b) What are the strategy in growth management? 

   ÁÍºa] {ºÁõPzvÀ GßÚ EzvPÒ EÒÍÚ? 

12.  (a) Write the importance of improvement strategies. 

   •ß÷ÚØÓ EzvPÎß •UQ¯zxÁzøu GÊx[PÒ. 

Or 

 (b) What are the relationship between the vertical 
growth and Horizontal? Growth? 

   ö\[Szx ÁÍºa]US® Qøh©mhzvØS® GßÚ 

öuõhº¦? ÁÍºa]¯õ? 
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13.  (a) Write the scope of venture strategies. 

   ÁoPμ EzvPÎß ÷|õUPzøu GÊx[PÒ. 

Or 

 (b) What are the three level of enterprises? 

   {ÖÁÚ[PÎß ‰ßÖ {ø»PÒ ¯õøÁ? 

14.  (a) What are the efforts taken by synchronized? 

   Jzvø\UP¨£mh •¯Ø]PÒ GßÚ? 

Or 

 (b) What are the process in managing growth? 

   ÁÍºa]ø¯ {ºÁQ¨£uØPõÚ ö\¯À•øÓPÒ GßÚ? 

15.  (a) Define brand domain? What are the relationship in 
market and competition domain? 

   ¤μõsm öhõø©ß Áøμ¯ÖUPÄ®? \¢øu°À GßÚ 

EÓÄPÒ ©ØÖ® ÷£õmiPÍ©õ? 

Or 

 (b) How estimate the organisational domine? 

   {ÖÁÚ BvUPzøu GÆÁõÖ ©v¨¤kÁx?  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the SIX process of “S”. 

 “S” Cß  SIX ö\¯À•øÓø¯ ÂÍUSP. 

17. Explain the features of Ansoff’s model. 

 Aß\õL¨ ©õh¼ß A®\[PøÍ ÂÍUSP. 

18. Classified the directing growth resources mix. 

 ÁÈ|hzx® ÁÍºa] ÁÍ[PÎß P»øÁø¯ ÁøP¨£kzxP. 



D–8261 
  4

19. Analysing the Greiner models of crises induced growth. 

 ö|¸UPiPÒ ysh¨£mh ÁÍºa]°ß QŸÚº ©õv›PøÍ 

£S¨£õ´Ä ö\´uÀ. 

20. Explain the kaizen and radical innovation. 

 øP\ß ©ØÖ® wÂμ©õÚ Psk¤i¨¦PøÍ ÂÍUSP. 
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